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Introduction - Role of the brand

THE GKN BRAND

€I > o

With roots dating back to 1759, today GKN is a global GKN Logo
brand that has embraced change and evolved into a world

leader, with a proud heritage and an exciting future.,
ENGINEERING > THAT MOVES THE WORLD

Our brand is what sets us apart in the markets and the more _
CKM Strapline

than 30 countries in which we operate. It's about how we are
perceived in the minds of our many different stakeholders, it
defines what people expect from us and should reflect what
we stand for. It is essential that the GEM brand can be easily
identified across the many different markets, cultures and
countries in which we operate.

Brand identity refers to the visible elements that together LKM Ribbon
identify and distinguish our brand. Different visual elements

are used to represent the GKMN brand and it is essential these

are applied correctly and consistently to help support and

strengthen our reputation. This includes consistent use of

the logos and GKM corporate colours, the quality and style of
imagery we use and the style of desian of our communications.
This booklet sets out the visual elements and the principles of

their use, as well as showcasing examples of the brand in action.

GKM Arrow
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110 TheLogotype

The logotype is made up of two elements — the GKM symbal incorporating the
CKM arrow and an accompanying business descriptor. All reproductions of the
CKM logotype must be made from original master artwork and must not be altered
in any way.

The GEN symbol is the property of GKN plc. [t may not be reproduced or otherwise
used by non-CKMN Croup companies withaut the permission of CKM ple,

The exclusion zone

The area indicated by the diagram below represents a minimum exclusion zone
within which no other text or image is permitted.

This creates an area of clear space around the logotype, away from other elements
for clarity and impact.

Minimum size

When reproduced in printed matter, the GKM symbal must never be reproduced
smaller than &mm high. On screen it must never be used smaller than 21 pixels
high.

Colours & positioning

The GKM logo is CKM Silver Blue and GKM Yellow Gold. See section 119 Colour
palette for specifications. As a general rule, on printed matter, the GKM logotupe
sits on the top left hand side of the page.

Stacked version

In exceptional circumstances, or work wear and site signage, use of the stacked
version of the logo is permitted.

Business descriptor

\Where space allows, the business descriptor should appear with the GKMN symbaol
within the logo to provide clarity and consistency. However this will not always

be possible due to space restrictions and sizing requirements, for example on
corporate gifts, digital media, envelopes, exhibition panels and continuation paper.
In such cases it is permissible for the GEMN sumbol to appear without the business
descriptor (3s shown opposite),
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111 GKN trademarks

The GKM logotype and the initials ‘GKN' are separate trade marks,
owned by GEM plc. They must always be used separately and
never as a combined mark., Both identify the goods and services
of GKM companies and both are invaluable to GERM.

The GEM name and trademarks are retained for the exclusive
use of KN companies. They must never be used by non-GKMN
companies, and 2ny unauthorsed use of the company trade
marks should be reported to the GEM Group Secretary, GKMN
plc. The most effective wiay of preventing unauthorsed use of
trademarks is to register them in every country of interest for
specific classes of goods and services.

The GKN logotype must never be used as a substitute for the
initials ‘CKMN’in a company or division name, or in phrases like
member of the GKMN Group of companies’.

Toretain the effectiveness of registered trade marks, continuaus
use is necessary globally. For this reason both the initials ‘GEMN'
and the logotype must be used on goods (where practicable),

on invoices, in advertising and promotional material and on
packaging. It is not sufficient to use our trademarks alone on
letterheadings or as part of the name of a company or division.

The GEN initials are trademarked and should be used in Univers
55 Regular or Univers &5 Bold.

This should not be used on marketing material, it is for legal
documents anly.
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112 Namingstructure

The logotype consists of the GKM symbaol, incorporating the GKMN
arrow and an accompanuing business descriptor, There are only
alimited number of permissible business descriptors allowed to
create the GKN logotypes.

GKM plc

CKN Aerospace

GKN Driveline

GKN Powder Metallurgy

GKN Sinter Metals

The GKN symbol should always be used externally with one
of the permitted business descriptors beside it (see examples
opposite),

The names of GKMN companies and departments CAMMNOT be
used with the GKMN symbaol to form sub-brands.

To ensure consistency, the tupeface, weight and letterspacing of
these logotypes have been clearly defined and should never be
regenerated.

There is an exception on continuation paper, envelopes,
exhibition panels and corporate gifts, whereby the CKN symbaol
Can appear without the business descriptaor.

Corporate centre companies, other than GEM ple must use the
CEM Group descriptor.

Stacked version

In exceptional circumstances, or work wear and site signage, use
of the stacked version of the logo is permitted. Itis not to be used
on stationery.

CKN plc - Brand identity standards | 2017
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m ) GKN AEROSPACE
“ ) GKN DRIVELINE

« ) GKN POWDER METALLURGY
“ ) GKN SINTER METALS
m ) GKN OFF-HIGHWAY POWERTRAIN
« ) GKN WHEELS & STRUCTURES
« ) GKN FREIGHT SERVICES

« > MOTORSPORT

<N >

GKN PLC

<N >

GKN AEROSPACE

<N >

GKN DRIVELINE

<IN >

GKN POWDER METALLURGY

<IN >

GKN SINTER METALS

<IN >

GKMN OFF-HIGHWAY POWERTRAIN

<N >

GKN WHEELS & STRUCTURES

<IN >

GKN FRE|GHT SERVICES

<N >

MOTORSPORT
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113 GKN Group

Inthe case of central Croup companies, which are legal entities
in their own right, other than GEM plc itself, the GEMN Group
descriptor must be used and not the GEMN plc descriptor which
is specifically reserved for KM ple. Companies falling into this
category include GEMN Group Services Limited, GEM Morth
America Services Inc, GKM Holdings Plc, GKN (United Kingdom)
plc, GEM Industries Limited and GEMN America Corp.

This should not be used on marketing material, it is for legal
documents only. If you require advice in this regard, please
contact the Group Secretariat,
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114 Correctuse of the logotype

The preferred application of the logotype is on a white
background with the GKM symbol and business descriptor being

produced in QKM Sitver Blue and the chevron in GEM Yellow Gold.

If the above application is not possible, alternatives are shown
opposite, in order of preference,

The legotupe can be produced on a GKM Silver Blue background
as white out with a GKM Yellow Gold chevron,

The legotupe may only be used in black if reproduction is
restricted to black and white printing.

In allinstances, the GEM symbol and business descriptor must
bein the same colour,

€I
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115 Incorrect use of the logotype

Any modification of our logo confuses its meaning, diminishes
its impact, and is not allowed. Precise logo artwork has been

created to accommodate any usage need. “ GHN PLE « MANUFACTURING OPERATIONS

Mever redraw, translate, or otherwise alter our logo in anuy wau.

The following list of incorrect use must be avoided to maintain
the integrity of our brand Do not condense Do not create sub-brands

Watermarking the GKN logotype is permissable to prevent the
theft of images fram websites.

<se >

Do not expand Do not add shadows or effects

> €I > e

Do not use other colour backgrounds Do naot alter the tupeface of the business descriptor

“ DRIVELINE (THAILAND)

Do not use on distracting photographic or patterned backgrounds Do not add site location
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116 Engineering that moves the world

The fundamental idea behind a brand
programme is that throuah everything it says
and does a company can and should project a
clear idea of what it stands for, what its aims
are and how it seeks to differentiate itself from
competitors who may produce very similar
products and services at a very similar price.

The most significant way in which this can

be done is by articulating and presenting a
consistency of purpose. So, corporate branding
programmes seek o achieve consistency and
CoRerence in appearances, communications
and actions.

In B2B markets where tangible product
differentiation is frequently difficult to achisve,
brand differentiation is commonly found not so
much in ‘what we do’ as in ‘how we do it The
corporate brand is based around a central idea,
a philosophy, a way of doing things, What the
company stands for. \What it believes in.

For QKM this essence is encapsulated in the
phrase.

Engineering that moves the world.

‘Engineering that moves the world’ does not

have to appear on all applications. Itis not to

be used on stationery or internal literature. It
should be a driving force, a spirit, an essence
that can be communicated both literally and

laterally.

\Where the ‘Engineering that moves the world®
logotype appears, however, these guidelines
should ahways be adhered to,

The preferred application of ‘Engineering that
moves the world’ is on a white background
with the wording being produced in GKM Silver
Elue,

If the above application is not possible,
alternatives are shown below, in order of
preference.

‘Enagineering that moves the world’ can be
produced ona GKM Silver Blue background as
white out.

The logotype may only be used in black if
reproduction is restricted to black and white
printing

In all instances, both words must be in the
same colour.

For examples of usage see sections 4.10
Presentations, 510 Literature, .15 Advertising
and 710 Exhibitions.

Thewritten phrase can also be used within text,
where it is notin logo format, but should not
include any arrow of any kind.

ENGINEERING > THAT MOVES THE WORLD

ENGINEERING > THAT MOVES THE WORLD

ENGINEERING ~ THAT MOVES THE WORLD

ENGINEERING > THAT MOVES THE WORLD




117 Incorrect use of Engineering that moves the world

Any modification of our logo confuses its meaning, diminishes
its impact, and is not allowed. Precise logo artwork has been
created to accommodate any usage need.

Mever redraw, translate, or otherwise alter our logo in anuy wau.

The following list of incorrect use must be avoided to maintain
the integrity of our brand.

ENGINEERING > THAT MOVES THE WORLD

ENGINEERING THAT IO\

ENGINEERING . THAT MOVES THE WORLD

ENGINEERING THAT MOVES THE WORLD

Do not condense

Do not expand

Do not use other colour
backgrounds

Do not use on distracting
photographic or patterned
backgrounds

Do not add shadows
or effects

Do not alter the typeface
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118 GKN ribbon and GKN arrow

The GKM ribbon and GKMN arrow signify a company always
mowing forward.

The GKN ribbon is a graphic element that has been created to be
used on all GKM promaotional material.

It can be applied to the top of an image or photograph or as
agraphic device in it's own right. It must not be altered in
propartion or any way and must not be recreated. You can scale
the ribbon, retaining the original proportion and aspect ratio, but
uou cannot stretch it out of proportion.

The LM deep ribban is only for use on exhibition panels, see
710 Exhibitions for examples of usage.

For examples of usage see sections 410 Presentations, 510
Literature, 515 Advertising and 710 Exhibitions.

In marketing material the GKM arrow may be used between two

words to emphasise a point or link the statement to a2 GEM intent.

It cannot be used to create new straplines, It also may be used a
graphic bullet point in text lists.

CKN plc = Brand identity standards | 2017
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119 Primary colour palette

Cur primary colour palette is distinctive and clearly represents

CKM. The primary colour palette consists of KM Silver Blue, GKN Silver Blue GKM Yellow Gold GKM Black

CKM Yellow Gold, GkM Black and GKM Grey, Use combinations . )

of these colours across all communications to build strong PMS130 (coated) PMS Process Black
recognition and consistent presence, PMS 116U {uncoated)

Colaurs may vary when printing on coated and uncoated stock. C0, M30, Y100, KD

Alwiaus match as closely as possible to the PANTOME colour R255, G204, BS1

specified. Hex #FFCC33

The CMYE values shown are not equivalent to the CWMYK values RAL1021

cited in the current edition of PAMTOME solid to process guide,
They have been specified particulariy for GEM.

70%, £0% and 10% tint strengths are permissible in diagrams,

graphs and illustrations to provide differentiation and emphasis. 70%, 40% and 10% tint strengths are permissible in diagrams, graphs and illustrations to provide differentiation and emphasis.

standards | 20

0% tint 0% tint
C0, M2, Y70, KD C0, MO, YO, K33
R254, G217, B10D& R191, G191, B1F4
Hex #FEDS6A Hex #BFBFC2
40% tint 40% tint LO%tint
C23, M7 Y0, K18 CO, M12, Y40, KD CO, MO, ¥0, K19
R173, G194, B214 R254, G230, B1S1 R21%, G219, B220
Hex HFADC2DE Hex #FEE&AL Hex #DEDBDC
10% tint 10% tint 10% tint 10% tint
L6, M2, Y0, KS €0, M3, Y10, KD €O, MO, ¥, K10 C0, MO, ¥0, KS
R234, G239, B245 R253, G244, B215 R229, G229, B229 R2ts, G246, B24E
Hex #EAEFFS Hex #FDFLD7 Hex #ESESES Hex #F&FSFS

LA AN R



120 Secondary colour palette (muted)

There are also secondary palettes of supporting colours. Itis
essential that the primary and supporting colours are applied
consistently on all our communications.

There are £ secondary colour palettes to choose from.
The first is a muted palette for use in printed materials (right),

The second is a brighter palette for use in advertising and
exhibitions (overleaf).

¥You must not mix and match from one palette to another.

The supporting colour palette is best applied to create emphasis,
such as highlighting information within documents. Use the
palette sparingly as supporting colours should not dominate the
design. In all cormmunications always maintain the dominance of
the GEM primary colours.,

The CMYE values shown are not equivalent to the CMYE values
cited in the current edition of PAMNTOME solid to process guide.
They have been specified particularly for GEM,

0%, &0% and 10% tint strengths are permissible in dizgrams,
graphs and illustrations to provide differentiation and emphasis.

F0F%, 40% and 10% tint strengths are permissible in diagrams, graphs and

LO%tint

€0, M40, Y25, K12
R2l4, G153, B173
Hex #D&F9AD

10% timt

CO, M10, ¥e, K3
R2td, G229 B235%
Hex HFL4ESEA

L 0% tint
C40, MO, ¥18, K18
R153, 0153, B153
Hex #99C1C1

10% timt

C10, MO, ¥5, K5
R22% G237 B239
Hex HESEFEF

[lustrations to provide differentiation and emphasis,

10% tint

C9, M10, YO, K5
R234, 0229, B239
Hex #EAESEF



1.21 Secondary colour palette (bright)

There are also secondary palettes of supporting colours. Itis
essential that the primary and supporting colours are applied
consistently on all our communications.

There are £ secondary colour palettes to choose from.
The firstis a muted palette for use in printed materials (previous).

The second is a brighter palette for use in advertising and
exhibitions {right).

¥ou must not mix and match from one palette to another.

The supporting colour palette is best applied to create emphasis,
such as highlighting information within documents. Use the
palette sparingly as supporting colours should not dominate the
design. In all cormmunications always maintain the dominance of
the GEM primary colours.,

The CMYE values shown are not equivalent to the CMY K values
cited in the current edition of PAMNTOMNE solid to process guide.
They have been specified particularly for GEM.

F0%, 40% and 10%: tint strengths are permissible in dizgrams,
graphs and illustrations to provide differentiation and emphasis.

GKM plc - Brand identity standards | 2017
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F0%, 40% and 10% tint strengths are permissible in diagrams, graphs and illustrations to provide
differentiation and emphasis

L0% tint

00, M40, Y40, KO
R231, G170, Bl&7
Hex #EZAAAT

10% tint

CO, M10, Y10, KO
R24%7 0233, B232
Hex #FFEFER

GKM Green

F‘MS ]'f:l-l

C70, MO, Y100, KD
R109, 0173, B&O
Hex #60DAD3C

L0 tint

C28, MO, Yo.0, KO
R197 G222, B177
Hex #CSDEEL

10% timt

C7 MO, ¥10, K0
R240, G247, B235
Hex #FOF7ER

GKM Purple

408 tint

C7 MA0, YO, K1
R215, G170, B198
Hex #07AACS

10% tint

C2, M0, Y0, KO
R245, G233, B240
Hex #FSETFD



1.22 Colourdefinitions

PMS

The Pantone Colour Matching Systern is largely 2 standardised
colour reproduction system. By standardising the colours,
different manufacturers in different locations can all refer to
the Fantone system to make sure colours match without direct
contact with one another.

CYMK

The CMYE process is a method of printing colour by using four
inks — cyan, magenta, yellow, and black. A majority of the
wiorld’s printed material is produced wsing the CMYE process.

RGB

Computer screen colours are made up from light intensities of
three primary colours, Red, Green, and Blue (RGB).

HEX

HEX values are six digit hexadecimal colour codes that define
what are considered safe, non-dithering colours that are the
closest match your chosen colour for screen use, There are 214
websafe colours available.

RAL®

The RAL Design system is an industry standard paint colour
system to ensure alobal consistency of use.

GKM plc - Brand identity standards | 2017
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1.23 Using other GKN brands

CKM runs a number of operating companies, has variows joint
ventures and owns a number of brands. These operations and
brands hawve great recognition in the marketplace - we embrace
them, their values mirraring ours.

In certain circumstances a secondary logo or brand name mau
be used in conjunction with the GKM logotype where it is of
benefitin terms of recagnition.

Secondary logos can only appear in black or their full brand
colours on stationery iterms and must never dominate the GKM
logotype.

Secondary logos may utilise their full brand colours anmarketing
material when greater impact is needed.

Internal branding

Internal branding is also very important to GEKN, The consistent
application of approved internal brands, such as think=AFE! and
Lean, is essential to reinforce and reflect CKM's strong external
image. In some cases, established internal brands mau require
their own Visual Identity Guidelines, as with thinkS&FE! In all
cases, permission to set up a new internal brand must be sought
from the Group Communications team.

| ——————
_ WALTERSCHEID
Example T —
operating companies

Example
joint ventures

kN brands VISCODRIV=

GEM TECHNOLOGY

Example internal

[ ]
GKM brands S FE-

/

“ GKN ABROSPACE

i Unidrve -

crosstrack ¥ 3

GKN TECHNOLOGY 0

LA AN R
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1.24 Secondary brands - applications

If pperating companies or joint ventures are referenced these sit
below the GKM logo, and respects the exclusion zone.

They may be used in black or their full brand colours,
For guidance on stationery see section 2.10. NAME GRM ple.

Tiths

IR0 DO QG
0 D00 Q000

GKN pic - Brand identity standards | 2017
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1.25 Secondary brands - applications

Secondary brands can be used on literature and other marketing

material along side the KM logotype. Theu mau be used in their P
relevant colours, “ JDJ'

They are always positioned opposite the GKM logotype on the
top right hand corner,

For guidance on literature see section 5.10.

ENGINEFRIFG = THAT MOWVES THE WOHLD



1.26 Typefaces

Univia Pro

The corporate typeface for all literature is ‘Univia Pro’.
The italic font may also be used in moderation,

Univia Pro can be obtained from www.youworkfortherm.com

The exceptions to this are the following.
Adobe Univers

For use on pre-printed stationery and signage.
The italic font may also be used in moderation,

Adobe Univers can be obtained from waww tupe.co.uk

Arial

For use within termplates to overprint onto stationery,
The italic font may also be used in moderation.

Arial is a standard system font.

In such circumstances, itis important to match the fonts to the
examples ilustrated,

Univia Pro Light/Light Italic

ABCDEFCGHIJKLMMNOPORSTUVW XY Z
ABCDEFGHIIKLMNOPORSTUVIVXYS
abcdefghijklmnopgrstuvwayz - 0123455789
abcdefghijkimnopgrstuvixuz - J123456789F

Univia Pro Book/Book Italic

ABCDEFCHIJELMMOPORSETUVWEYZ
ABCDEFGHIIKLMNOPORSTUVIAMXY S
abcdefghijkimnopgrstuvwxyz - 0123456789
abcdefghijkimnopgrstuvwxyz — 0123456789

Univia Pro Medium/Medium Italic

ABCDEFCHIJKLMNOPQRSTUVWXYZ
ABCDEFGHIIKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz - 0123456789
abcdefghijklmnopgrstuvwixyz — 0123456789

Univia Pro Bold/Bold Italic

ABCDEFCHIJKLMNOPQRSTUVWXYZ
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz - 0123456789
abcdefghijkimnopgrstuvwxyz - 01234556789

Univers 45 Light / 46 Light Italic

ABCDEFGHIJELMMOPORSTUVWXYZ
ABCDEFGHIUKLMNOPQRSTUVIWNYS
abcdefghijkimnopgrstuvwxyz - 0123456789
abedefghikimnopgratuvawsye — 0123456788

Univers 55 Regular / 56 Regular Italic

ABCDEFGHIJKLMMOPQRSTUVWXYZ
ABCDEFGHIJKLMNOPOQRSTUVYWXYZE
abedefghijklmnopgrstuvwxyz — 0123456789
abecdefghijkimnopgratuvwxyz — 0123456789

Univers 65 Bold / &6 Bold Italic

ABCDEFGHIJKLMNOPORSTUVWXYZ
ABCDEFGHIJKLMNOPORSTUVWXYZ
abcdefghijklmnopgrstuvwxyz — 0123456789
abecdefghijkimnopgrstuvwxyz - 01234567589

Arial / Arial Italic / Arial Bold

ABCDEFGHIUKLMNOPQRSTUNWXYZ
ABCDEFGHIJKLMNOPOQRSTUVWXYZ
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz — 0123456789
abodefghikimnopgrstuvwxyz — 0123456789
abcdefghijklmnopgrstuvwxyz — 0123456789



GKN PLC

2.10 Stationery - Introduction (ISO)

Printing stationery

The printing of all stationery should be purchased and managed
through one central resource in each business location, Without
authorisation nobody may use these stationery artworks or
commission the printing of stationery items.

Colours

All stationery is printed on uncoated stock and therefore the
uncoated Pantone colours should always be used:

GKN Silver Blue = Pantone 5415000
CKN Yellow Gold = Fantone 116041

See Colour Palette section within Basic Elements for more
information.
Paper

CkM stationery should be produced on the following paper stock
to provide an adequate level of quality:

Conqueror CX.22 Diamond White:

Letterhead, continuation paper and compliment slip 1200sm,
without the Congueror watermark (MB 100gsm is also
acceptable if your laser printers are unable to cope with 120gsm).

Business cards are printed on 320gsm Congueror Cx22
Diarmond White.

In some markets, the above may be unobtainable, please use a
similar specification stock. The GEM communications tearm will
be able to provide advice and sign-off,

Personalised stationery

Personalised stationery iterns (eg letterhead and comnpliment
slip) are only available to Executive Committer members of the
Board of GKN plc,

Legal requirements

Company law in many of the jurisdictions in which GEM operates
requires companies to include certain information on forms af
business correspondence including letters, compliment slips,
news releases, facsimile cover sheets, invoices, order notes,
delivery notes and business emails. The information required to
be disclosed on business correspondence differs depending on
the country inwhich the company is incorporated.

The templates availzble to download should be tailored to
comply with local requirements.

Prior to printing or ordering stationery:

»  Group companies located outside the UK should seek advice
from their local legal team to ensure that all stationery
contains the information necessary to comply with local
regulatory requirements,

B Croup companies in the LK should liaise with Croup
Secretarial to confirm that all mandatory details entered into
the template are correct.

Company identity

Each GKM company is a separate legal entity and should naot

use the stationery of another GKIN company for its business
correspondence, The letterbead used will normally depend upon
wihich GKM company is the contracting party. Group Secretarial
should be consulted if there is any doubt as to which company's
stationery is to be used for correspondence.

Signing authaority - contracts

Only the Directors, Company Secretany and those with specific
delegated authority (for example, granted at a board meeting

or by a power of attorney) have the legal authority to sign
correspondence of a contractual nature on behalf of a company,
Everydauy business correspondence can be signed inan
employes's own name (i.e. not on behalf of the company) and
mustinclude the employee’s title in the signature line,

There is a difference between legal authority and financial
authority. Individuals able to authorise pauments up to
specified amounts may not necessarily have the authority
Lo sign contracts on behalf of the company if he or she is not
an authorised signatory, even if the contract falls within that
person's authorised limits.

Croup Secretarial should be consulted if there is any doubt as
to whether an employee has authority to sign a document that
could legally bind the companuy.

LA AN R
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2.11 Stationery - Letterhead (ISO)

Size

Al (297mm x 210mm) 01
Paper

Congueror CX22 Diamond White 120gsm

01 GKN logotype

The GKM logotype sits top left with the GKMN sumbol and
business descriptor in Silver Blue and the GEM arrow in Yellow
Cold.

02 Company name

8/10pt Univers &5 bold, sits top right, range left and prints in
Silver Blue.

03 Address

8/10pt Univers 45 light, sits top right, range left and prints in
Silhver Blue.

04 Template

The new typing template must always be used to ensure the text
is correctly displzyed.

05 Relevant legal information

&/ 7pt Univers 45 light, sits bottom left, range left and prints in
Silver Blue.

05

CKN plc - Brand identity standards | 2017
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2.12 Stationery - Continuation paper (ISO)

Size

Al (297mm % 210mim)

Paper

Congueror CX22 Diamond White 120gsm
01 GKN logotype

The GKM logotype sits top left with the GKMN sumbol in Silver Blue

and the chevron in Yellow Cold.
02 Template

The new typing templates are set up to automatically display the

textin the correct position,
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2.13 Stationery - Compliment Slip (ISO)

Size

FPrmrm x 210mm o1
Paper

Congueror CX22 Diamond White 120gsm

01 GKN logotype

The GEM logotype sits top left with the GEMN sumbol and o4

business descriptor in Silver Blue and the GEM arrow in Yellow
Cold. 05

02 Company name

8/10pt Univers &5 bold, sits top right, range left and prints in
Silver Blue.

03 Address

8/10pt Univers 45 light, sits top right, range left and prints in
Silhver Blue.

04 With compliments
8.5pt Univers &5 bold, range left and prints in Silver Blue.
05 Relevant legal information

&/ 7pt Univers 45 light, sits bottom left, range left and prints in
Silver Blue,

CKN plc - Brand identity standards | 2017
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2.14 Stationery - Business Card

Size

European: 55mim x 85mm, US: 50mm x 88mm,
Japanese: 55mm x F1mm

Paper
Congueror CX22 Diamond White 320asm
01 GKN logotype

The GEM logotype sits top left with the GKN symbol and
business descriptor in Silver Blue and the GEM arrow in Yellow
Ciold.

02 Company name

6.5/75pt Univers &5 bold, range left and prints in Silver Blue.
03 Address

&.5/75pt Univers 45 light, range left and prints in Silver Blue,
D4 Name

&.5/6.5pt Univers &5 bold, range left, aligns horizontally with the
direct contact details and prints in Silver Blue,

05 Title/department

6.5/6.5pt Univers 55 regular, with 1pt extra space above, range
left and prints in Silver Blue.

06 Direct contact details

6.5/ 75pt Univers 45 light, ranged left and prints in Silver Blus.
The e-mail address can be broken onto 2 lines on 4.5pt linefeed.

Mote: It is optional to print alternate language details on the
reverse of the card.
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2.14 Stationery - Business Card reverse

Size

European: 55mm x B5mm, US: 50mm x BBmm,
Japanese: 55mm x F1mm

Paper
Congueror CX22 Diamond White 320asm
01 QR code

0R codes can be created for a variety of information. Company
or product specific URLs, personal contact details saved as
wCard format or dynamic URLs can be created,

They should be 20mm square and positioned in the bottorm left jul
hand caorner, with a gap of Smm around each side.

Mote: It is optional Lo print alternate language details on the
reverse of the card. If that is the case, no QR code is permitted.
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2.15 Stationery - Envelopes (ISO)

Size

DL {110rmm x 220mm)

Paper

Congueror Cx22 Diamond White
01 GKN logotype

The GKM logotype sits top left with the GKMN sumbol in Silver Blue
and the GEM arrow in Yellow Gold.

GKN pic - Brand identity standards | 2017
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2.16 Stationery - Address labels (ISO)

Size
Large single - 90mm x 140mm 01 €I O v St
small multiple - DL (8up) oty
Paper
White self-adhesive material of laser quality Ok Mr Smith
2 lpsley House
D1GKMIlo e Ipsley Church Road
gotyp
The GEM logotype sits top left with the GKN symbol and Worcestershire B98 OTL
business descriptor in Silver Blue and the GEM arrow in Yellow England
Cold.
02 Company name
&.5/8pt Univers &5 bold, sits top right, range left and prints in
Silver Blue,
03 Address
6.5/8pt Univers 45 light, sits top right, range left and prints in €I > e e re
Silver Blue, :
04 Template Mr Smith
2 Ipskay House
The new typing termplate for multiple labels must always be used mﬂmm
to ensure the text is correctly displayed. Wicroastarshies B OTL
Englard
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2.17 Stationery - Facsimile (ISO)

Size
Al (297mim x 210mm) 0l . . -
Paper ﬁq‘;: ~
i Emnmlmn

Bonded Copier paper EACSIMILE Foedd ETAET 81T
01 GKN logotype 0L T

Campasry
The GKM logotype sits top left and prints black. Focsimie number

Diase
02 Company name Mo of g
8/10pt Univers &5 bold, sits top right, range left and prints black.
03 PaﬂdrESS 05 Horw 1o usar This iemplaie

= This inmplain has beon prosdded anlooked so you can make i floeing amonds.
&/10pt Univers 45 light, sits top right, range left and prints black, © e pour o oot i g e it - s
vt coraseond milh Fes e your Slssdiee lataihiad,

04 Facsimile + O yous N arBsrac your comectdoksi,salc e Pesict iocumt cgin e
Tools: manu Forme na on 0K, then mainct Save

15pt Arial bold, range left and prints black. fram the Fom ..‘:.‘,"’.;‘::i'.”?.:’.m":f"...,:.‘;""“” e s

05 Template

The new typing template must always be used to ensure the text

is correctly displzyed.

06 Relevant legal information

&/7pt Univers 45 light, sits bottomn left, range left and prints
black.

06 TR 25 o e et e
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2.18 Stationery - News release (ISO)

Size

Al (297mm % 210mim)

Paper

Congueror CX22 Diamond White 120gsm
01 GKN logotype

The GKM logotype sits top left with the GKMN sumbol and business
descriptor in Silver Blue and the CKM arrow in Yellow Cold,

02 Company name

8pt Arial bold, sits top right, range left and prints in Silver Blue.
03 Address

Bpt Arial, sits top right, range left and prints in Silver Blue.

04 News release

15pt Arial bold, range l2ft and prints in Silver Blue,

05 Template

The new typing template must always be used to ensure the textis
correctly displayed.

06 Relevant legal information
&pt Arial, sits bottom left, range left and prints in Silver Blue.
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2.19 Stationery - Memorandum (ISO)

Size
Als (297mm x 210mm) 01 <N b
Paper et
Bonded copier paper
PRIETRaR MEMORANDUM
01 GKN logotype 0L From
Ta
The GKM logotype sits top left and prints black. e
Sujac
02 Company name
8/10pt Univers &5 bold, sits top right, range left and prints in
Silver Blue. 05 eadings sa e In bold
03 Address :r::mcmdqx:h:ﬁqﬁm:iﬂg:mﬁ:ﬁq::smufhmumu
8/10pt Univers 45 light, sits tap right, range left and prints in Fisnactali ithur Auas ViUEiS 1o Bl onen EbemmUunl, dil Sumgubus
5I|‘H‘EF BlUE pm. !LMWumsmmmmnMWuwml._m.
s m.:rlmmwnumdunmnmm TS e T T T e e T
04 Memorandum Ohpar e s i i i o vy seu e ikt s, Kl
molupsali omal m ol Bs SBIUGE DONSBIUE
15pt Univers &5 bold, range left and prints in Silver Blue. e
e vk 1 A L T Sl praiuw, D WD ConE
us TEI'I'IplalE w&ﬁ rm"mrﬁmﬁm;nm dunt :I:ﬁ;::vmm.
Wencdia i, idistia nengeis G el Ui b surGU Aol
The new typing template must always be used to ensure the text - s - vl i s ot i ot
is correctly displayed. 3 e e, s el s A 9. o i Agnietos e s o e
rrayiie o, ST SO L L @i M
06 Relevant legal information e T s T e S e 43 ok
& " a 5 a Gl.l)tu.uqu:i;l':": soluptam wolupint h:nm:;iuhﬂﬁmfmﬂ:ndmwml:d
&/ 7pt Univers 45 light, sits bottom left, range left and prints in iy i sl i volpha?
Silver Blue.
u& e s e
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2.20 Stationery - Personalised stationery (ISO)

Size

Al (297mm x 210mm) 01
Paper

Congueror CX22 Diamond White 120gsm

01 GKN logotype

The GKM logotype sits top left with the GKMN sumbol and business
descriptor in Silver Blue and the GKM arrow in Yellow Cold

02 Company name 0s
8/10pt Univers &5 bold, sits top right, range left and prints in Silver Blue.

03 Address

8/10pt Univers 45 light, sits tap right, range left and prints in Silver Blue,

OL4 Personal details

8/10pt Univers 45 bold and 45 light, sits under company name and
address, range left and prints in Silver Blue.

05 Template

The new typing template must always be used to ensure the text is
correctly displayed.

06 Relevant legal information

&/ 7pt Univers 45 light, sits bottom left, range left and prints in Sifver
Elue.

GCKM plc - Brand identity standards | 2017
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GKN PLC

3.10 Stationery - Introduction (US)

Printing stationery

The printing of all stationery should be purchased and managed
through one central resource in each business location, Without
authorisation nobody may use these stationery artworks or
commission the printing of stationery items.

Colours

All stationery is printed on uncoated stock and therefore the
uncoated Pantone colours should always be used:

GKN Silver Blue = Pantone 5415000
CKN Yellow Gold = Fantone 116041

See Colour Palette section within Basic Elements for more
information.
Paper

CkM stationery should be produced on the following paper stock
to provide an adequate level of quality:

Conqueror CX.22 Diamond White:

Letterhead, continuation paper and compliment slip 1200sm,
without the Congueror watermark (MB 100gsm is also
acceptable if your laser printers are unable to cope with 120gsm).

Business cards are printed on 320gsm Congueror Cx22
Diarmond White.

Personalised stationery

Personalised stationery iterns (eg letterhead and comnpliment
slip) are only available to Executive Committer members of the
Board of GKN plc,

Legal requirements

Company law in many of the jurisdictions in which GEM operates
requires companies to include certain information on forms af
business correspondence including letters, compliment slips,
news releases, facsimile cover sheets, invoices, order notes,
delivery notes and business emails. The information required to
be disclosed on business correspondence differs depending on
the country inwhich the company is incorporated.

The templates availzble to download should be tailored to
comply with local requirements.

Prior to printing or ordering stationery:

»  Group companies located outside the UK should seek advice
from their local legal team to ensure that all stationery
contains the information necessary to comply with local
regulatory requirements,

B Croup companies in the LK should liaise with Croup
Secretarial to confirm that all mandatory details entered into
the template are correct.

Company identity

Each GKM company is a separate legal entity and should naot

use the stationery of another GKIN company for its business
correspondence, The letterbead used will normally depend upon
wihich GKM company is the contracting party. Group Secretarial
should be consulted if there is any doubt as to which company's
stationery is to be used for correspondence.

Signing authaority - contracts

Only the Directors, Company Secretany and those with specific
delegated authority (for example, granted at a board meeting

or by a power of attorney) have the legal authority to sign
correspondence of a contractual nature on behalf of a company,
Everydauy business correspondence can be signed inan
employes's own name (i.e. not on behalf of the company) and
mustinclude the employee’s title in the signature line,

There is a difference between legal authority and financial
authority. Individuals able to authorise pauments up to
specified amounts may not necessarily have the authority
Lo sign contracts on behalf of the company if he or she is not
an authorised signatory, even if the contract falls within that
person's authorised limits.

Croup Secretarial should be consulted if there is any doubt as
to whether an employee has authority to sign a document that
could legally bind the companuy.
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311 Stationery - Letterhead (US)

Size

US Quarto o1
Paper

Congueror CX22 Diamond White 120gsm

01 GKN logotype

The GKM logotype sits top left with the GKMN sumbol and
business descriptor in Silver Blue and the GEM arrow in Yellow
Cold.

02 Company name

8/10pt Univers &5 bold, sits top right, range left and prints in
Silver Blue.

03 Address

8/10pt Univers 45 light, sits top right, range left and prints in
Silver Blue.

04 Template

The new typing template must always be used to ensure the text
is correctly displzyed.

05 Relevant legal information

&/ 7pt Univers 45 light, sits bottom left, range left and prints in
Silver Blue.

05
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312 Stationery - Continuation paper (US)

Size

S Quarto

Paper

Congueror CX22 Diamond White 120gsm
01 GKN logotype

The GKM logotype sits top left with the GKMN sumbol in Silver Blue

and the chevron in Yellow Cold.
02 Template

The new typing templates are set up to automatically display the

textin the correct position,

GCKM plc - Brand identity standards | 2017
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313 Stationery - Compliment Slip (US)

Size

F3mm x 215mm o1
Paper

Congueror CX22 Diamond White 120gsm

01 GKN logotype

The GKM logotype sits top left with the GKMN sumbol and
business descriptor in Silver Blue and the GEM arrow in Yellow 05
Cold.

02 Company name

8/10pt Univers &5 bold, sits top right, range left and prints in
Silver Blue.

03 Address

8/10pt Univers 45 light, sits top right, range left and prints in
Silhver Blue.

04 With compliments
8.5pt Univers &5 bold, range left and prints in Silver Blue.
05 Relevant legal information

&/ 7pt Univers 45 light, sits bottom left, range left and prints in
Silver Blue,

CKN plc - Brand identity standards | 2017
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3.14 Stationery - Envelopes (US)

Size

105mim x 242mim

Paper

Congueror Cx22 Diamond White
01 GKN logotype

The GKM logotype sits top left with the GKMN sumbol in Silver Blue
and the GEM arrow in Yellow Gold.
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315 Stationery - Address labels (US)

Size
Large single - 70mm x 1075mm 01 €I O v St
Small multiple - Bup Toe ity st
Paper
White self-adhesive material of laser quality Ok Mr Smith
2 lpsley House
D1GKMIlo e Ipsley Church Road
gotyp
The GEM logotype sits top left with the GKN symbol and Worcestershire B98 OTL
business descriptor in Silver Blue and the GEM arrow in Yellow England
Cold.
02 Company name
&.5/8pt Univers &5 bold, sits top right, range left and prints in
Silver Blue,
03 Address
6.5/8pt Univers 45 light, sits top right, range left and prints in €I > e e re
Silver Blue, :
04 Template Mr Smith
2 Ipskay House
The new typing termplate for multiple labels must always be used mﬂmm
to ensure the text is correctly displayed. Wicroastarshies B OTL
Englard
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316 Stationery - Facsimile (US)

Size

S Quarto

Paper

Bonded copier paper

01 GKN logotype

The GKM logotype sits top left and prints black.

02 Company name

8/10pt Univers &5 bold, sits top right, range left and prints black.
03 Address

8/10pt Univers &5 light, sits top right, range left and prints black,
04 Facsimile

15pt Arial bold, range left and prints black.

05 Template

The new typing template must always be used to ensure the text
is correctly displzyed.

06 Relevant legal information

&/7pt Univers 45 light, sits bottomn left, range left and prints
black.
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Hioar do e This femplaie
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317 Stationery - News release (US)

Size
S Quarto 01 m GEM L S0 Lympuy
Paper P b e e e
l:l:l'lquemr C¥22 Diamond White :I.ECIQSITI Ol NEWS RELEASE
01 GKN IDgﬂtl_.lpE Far irmemiscl b rissairan
The GEM logotype sits top left with the GKMN sumbol and business s
descriptor in Silver Blue and the CKM arrow in Yellow Cold,
02 Company name Headings to go here
Bpt Arial bold, sits top right, range left and prints in Silver Blue. 05 iy comorh stk =
03 Address ram Eiu::m.:n.:dﬁm::::qummwﬂmbﬂ :Ilm
gl ommao e emci del i of acmabor spermi L
8pt Arial, sits top right, range left and prints in Silver Blue. Fasuat
Digiim sapeladud, sm dcian i ipic ipoe ml anis el s voluplaam psae. e i
uu NEWS rEIEasE muple ommken! rest iwm wolut s akguian volorsh anies aeption sequae consegus ko B

£ i molom wolupts mmel eetis accalis nis vninees sarchl guisesctis soiupia promonpoet
& Picat oripepu dipsaped mokipd Duscius eo dolonum ous psunts volupar i od uie wolupis
15pt Arial bold, range left and prints in Silver Blue, B .
Etus ol distrum ioit qus con comssguas denl al, serm il senden

05 TEITIDIEtE Ucind s 3, kesin resgquis epeeect olaque quiae is sumaul aubee,

The new typing template must always be used to ensure the textis
correctly displayed.

06 Relevant legal information
&pt Arial, sits bottom left, range left and prints in Silver Blue.

e e ENGINEERING > THAT MOVES THE WORLD
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3.18 Stationery - Memorandum (US)

Size
US Quarto 01 <N ot
Paper et
Bonded copier paper
PRIETRaR MEMORANDUM
01 GKN logotype 0L From
Ta
The GKM logotype sits top left and prints black. e
Sujac
02 Company name
8/10pt Univers &5 bold, sits top right, range left and prints in
Silver Blue. 05 eadings sa e In bold
03 Address :r::mcmdqx:h:ﬁqﬁm:iﬂg:mﬁ:ﬁq::smufhmumu
8/10pt Univers 45 light, sits tap right, range left and prints in Fisnactali ithur Auas ViUEiS 1o Bl onen EbemmUunl, dil Sumgubus
5I|‘H‘EF BlUE pm. !LMWumsmmmmnMWuwml._m.
s I Pl ST 16 Gl el B 6 ccabor epana uresolaium undiscima doluplanaim.
Pigahqual
04 Memorandum Digraam raqslatur, i chrin ny fpici ipiche il enis el s ol D, Xmui
A moluptabi omnkeni resi um s BI- FL=T50 mm el upﬂoﬂ -lu@.l_ne [t T
15pt Univers &5 bold, range left and prints in Silver Blue. e
e vk 1 A L T Sl praiuw, D WD ConE
us TEI'I'IplalE w&ﬁ rm"mrﬁmﬁm;nm dunt :I:ﬁ;::vmm.
. Wcnncie. feil, ichvsdian nancpsia N olague quins i surgu Aol
The new typing template must always be used to ensure the text - s vl i s ot i ot
is CD"'EC“:I d'SFIIauEd 2% U non re, omnes welicip asped sl o fugs, Bas sl Agnistas veles] quis id qus
Bl dgrien dagcinmague odi, o dabis sam consen s dol upsciue andl eois Smo
06 Relevant legal information onasis vekramie et raprs B4 ot sl s useme 1. oo, oo
e, (uis AREUE WL SRRl SRR, Ul ] ealuglie s el e aapuda
&/ 7pt Univers 45 light, sits bottom left, range left and prints in T M e Golupa st emrime vetoct
Silver Blue.
06 e
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319 Stationery - Personalised stationery (US)

Size

S Quarto

Paper

Congueror CX22 Diamond White 120gsm

01 GKN logotype

The GKM logotype sits top left with the GKMN sumbol and business
descriptor in Silver Blue and the CKM arrow in Yellow Cold,

02 Company name

8/10pt Univers &5 bold, sits top right, range left and prints in Silver Blue.

03 Address

8/10pt Univers 45 light, sits tap right, range left and prints in Silver Blue,

0L Personal details

8/10pt Univers 45 bold and 45 light, sits under company name and
address, range left and prints in Silver Blue.

05 Template

The new typing template must always be used to ensure the text is
correctly displayed.

06 Relevant legal information

&/ 7pt Univers 45 light, sits bottom left, range left and prints in Sifver
Elue.
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L GUcE o CRAHCE R DTN FER CRNSACUT B g wilirn tecls comniic B
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410 Presentations

PowerPoint templates

A presentation termplate is available in Microsoft PowerPaint™
format from the Group Intranet - DurSpace.

The template’s Master Pages include content for all Divisions. y ‘ -

Al templates include examples of text styles, table styles,
chart and graph stules.

Templates are available in 42 and 1&9 screen formats.
All presentations must originate from these templates.

dentity standards | 2017 . A



5.10 Literature

It is not the purpose of this document to give definitive guidelines on
the design and lagout of literature. The examples used give preferred
positions for the GEMN logotype, corporate colours, typeface, the use
of words, photographic stule.

Words

Though not visual, one of the most powerful ways we can
communicate our identity and personality as an arganisation is
through the use of words. This applies to communications with all of
our audiences - spoken, viewed or printed,

Iti= essential that what we say is understood. That means using
language that is straightforward, down-to-earth, and above all,

clear. Be open and honest. Be factual and avoid exagoeration.
Demonstrate confidence, flexibility, imagination and responsiveness.

Typography

To communicate these messages in a clear inviting way we must
adopt a consistent typographic style

KM plc — Brand identity standards | 2017
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511 Literature graphic elements

Wireframe illustrations

Wireframe illustrations have been created toillustrate the GEM
divisions in a graphic way, when non manufacturer specificimagery
is required, These may be used on front covers or when introducing
the three GKM divisions.

The use of these graphics is optional, not mandatory.

They can be used on a white or GEMN Silver Blue backaground.
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512 Literatureinside spreads

Inside spreads

e da not want to restrict designers creativity, these examples
are a basic starting point.

Text can appear across one column and to a maximum of four
columns with the exception of introductory text. All text should
range left.

The flexibility of the grid means text and imagery can be
positioned for maximum impact and effective communication.

ENGINEERING THAT
MOVES THE WORLD




513 Advertising

Advertising

CKM adverts adhere to the same visual principles that are set out
throughout this document.

The examples shown here illustrate preferred positions for the
CKM graphical elements, corporate colours, tupeface, the use of

words, photographic style and designs for different size formats.

Please note for internet banner adverts it is permissible to place
the GKM ribbon along the top edge. This is the only time this is
allowed.

GKN plc - Brand identity

jstandards | 2017

ERGINERRINE > THAT BOWES THE WallRiD

Full page portrait format colour ad

nternet Banner animated ad

Lo ERGRECARIG » THET MOVES THE WOFLD

Half page landscape format colour ad

<

EMPLOYEES THAT
MOVE THEWORLD

- ERASEEIG - THAT MR THE WD

Half page landscape format mono recruitment ad



514 Photography

Ourimagery reflects our brand personality, Our images are
natural, down-to-earth, authentic and always clear and crisp.

Lighting and Background

Our photography is inspirational, yet natural and grounded. We
utili=e realistic and relevant shots with ample natural lighting.

Motion

Our photography becomes more dynamic by adding people or
products inmation to our backgrounds.

Depth of field

Using a shallow depth of field allows the viewer to focus on the
main subject of animage. In addition, selective focus creates
compelling moments with character, clarity and context,

Colour

Introduce colour accents in our images that reflect our corporate
colours of GKM Silver Blue and GENM Yellow Gold,

KM plc — Brand identity standards | 2017

LA AN R



610 Website

www.gkn.com

The use of electronic media within GKM is as important as any
other means of communication.

31940p

Coniaci LoZinions

Our intranet and internet presence is critical to the flow of
communication and maintains our brand values throughout our
organisation.

Adhering to the parameters of use and defined restrictions
outlined in these guidelines will enable continuity of content, REINVENTING THE WAY WE WORK

quality and design. _ | CEM i5 exploiting the possiblities of the technology set to revakutioniss

. . A the manufactunng industny
All electronic media applications must be approved by the Global

Communications Team.

Contact the Global Communications Team with your artwork
requirements, to request a file in your preferred format or for
guidance.

o e wa we wark Pioneerng the l'rtl.;:'rll'idllul-ul electidhed CKN Hearts of Coid

Engineering that moves the world

GEM s a Qianal ENQInesnng group

Every day we drive the wheels of hundreds of milicns o Cars, we
hedp thousands of aircrafi i fiy, we delwer ihe power 1o maue earth
and harvest crops, and we make essential Components for
indusines that touch ves acoss the giote

LLeaen mone shout CEN




6.11 Intranet

OurSpace

The use of electronic media within GKM is as important as any
other means of communication.

Our intranet and internet presence is critical to the flow of
communication and maintains our brand values throughout our
organisation.

Adhering to the parameters of use and defined restrictions
outlined in these guidelines will enable continuity of content,
quality and design.

All electronic media applications must be approved by the Global
Communications Team.

Contact the Global Communications Team with your artwork
requirements, to request a file in your preferred format or for
guidance.

mll A GHH Intranets e
€I > OURSPACE THEIYEILEN

& Qurspace L) Google

Home News AboutGEM  Values  thinkSAFF!  lean  Technology  Community  Resources  Careers

SEND GKN’S 2016
SEASONAL CARD OUT NOW >

317.50p +4.20%

GKN's Engineering
Fellows meet to
discuss future

technol gil.‘_‘S

This week =aw GEMN pdr Chilef

Qur Divisional intranets

Latest news and wpdates

for Abrospaie

i Urmsinge

III
»

~ Japzay apiy
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612 Email signatures

These signatures are valid for all GKM personnel.

Toensure a professional appearance, no graphic desian A N Other | Job Title | GKN plc
elerments, including the GKM logotype, should be included in Ipsley House | Ip

emails. It is also important to minimize the size of files sent from Phiane: +44 1527 GO0 000 | M
EKN anotherfiokn.com | warw gkn.com

B Useawhite background.

Do not include animated pictures,

Arial Reguiar 10 ptis the default tupeface.

GKM Black and CEM Grey are the default colours (see below),

Use informative and simple signatures including full name, bl I Do T G
area of operation, department name, geographic location, AN o In 6y way andorsed by the GEN Group or any part of 1

postal address, country, phone numbers, email and web
address.

tershire | BSE OTL | United Kingdom

KM piz Is registerad in England Mo, 4157106

argd affice: PO Bow 85, Ipsley Housa

arry yiruges. Ary ppinion of olhar
art of it s perscnad o tha sender and is nal

Broup o any

(Please note: the legal disclaimer below the grey rule should be
added automatically by your IT Department, and will vary from
location ta location.)

i.NUmulandﬂntanm&anHNmmEmhtmm&mm
t SE-461 81 Trolihdllan | 3

00 | Mobile: +45 D00 O
RACE CONT | W R NAerOSOace Lo

GKM plc i registerad in Englard Mo, 4157106

Ragistanad office: PO Box 55, Ipsley Housae, Ipsley Chisch Lang, Reddich, Worcastarshire B3 OTL, Englan

Internet commun
g i ATy vty B
IPET OF GpErEtar ert
¥ WrLBEs. ArTy DEInion
GFM Group oF any parl of il is persanal 1o e sender and is nal

bisiness of tha
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613 \Videos

Videos

Videos must convey relevant and consistent messages about
our business.

Itis impartant to consistently apply our visual identity to promote
recognition globally.

Animated logo

An animated logo sequence has been created Lo introduce all
videos. It must not be altered or amended in any way.

CKN plc - Brand identity standards | 2017




710 Exhibitions

Exhibition panels

Created to project our market leadership and capabilities
through distinctive colours, tupography and photography and
to supplement invitations, brochures and literature, all exhibition
materials are a means to communicate our sustems, solutions
and products,

To effectively communicate, itis vital that the content and the
messages are relevant and consistent. The design layouts and
configurations shown in these examples demonstrate both
flexibility and continuity,

Exhibition panels - modular pop-ups

Modular pop-ups can be constructed in a variety of sizes. Itis
impaortant to consistently apply our Visual Identity to modular
pop-ups to promote recognition globally,

The example (top right) ilustrates all the mandatory elements
that need to appear and their position on modular pop-up stands.

The example (bottom right) illustrates how specific content could
be designed.

Exhibition panels are the only instance where the LEM deep
ribbon is used.

The LURL on the end panels can be www.gkn.com, or
wiww.gkn.com/businessdescriptor.

A DR code may also be used, These should be printed on a flat
surface of the panels as QR codes on curved surfaces do not
scan easily. They should be positioned appropriately on the
panel and not overlap or distract from the main design,

GKM plc - Brand identity standards | 2017
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wiwwgkncom, businessdescriptor

www.gkn.com

-

EMGINEERING THAT
MOVES THE WORLD

www.gkn.com,businessdescriptor

EMGiRFFRARN > THAT MOVER THF Wik D

ENGIKEIARG > THAT MOVIS THE WORLD

# 4>



711 Exhibitions

Trade show stands

Itis imperative that GKM stands make a real impact, and
reinforce our brand language, Space and approach may vary
widely but ultimately the stand must conform to the essence
of this document. Cur logo and colour waus should be used to
maximise interest, they should be used to create a confident
space that aids the team in delivering our message.

The examples, though very different in terms of both location
and market, emphasise how a clean look creates 2 precise and

engaging space.




8.10 Signage

Company signs

Anilluminated pylon must appear at the entrance o each GKM
location. These should be Silver Blue with a Yellow Gold plinth
underneath, The GKM logotype appears in White and Yellow
Cold on the Silver Blue background.

All reproductions of the GKN logotype must be made from
original master artwork and must not be altered in any waw.

There are three height formats to accommodate variations in
size and location: 3m, 2.5m, 2m.

All text must be in Univers &5 bold or Univers 45 light.

Flags

Each location must show a GEM flag, The flag consists of the
CEM symbaol inowhite with the GKM arrow in Yellow Cold printed
on a Silver Blue flag.

If the flag is oriented vertically, the GKN logotype must be
positioned so that the GEMN arrow is pointing upwards.
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Univers 65 Bold FOpt
Univers 65 Bold 35pt

100mm (3,94in)
200mm (7.87in)
100mm (3.94in)

1100mm x 2500mm
(43.31in x 98.43in)

Mational Language

Mational Language

Ergias Larguags

QO0Omm x 250mm
(35,4300 % 9.840n)

| 60mm (2.36in)
120mm (4.7 2in)

480mm (18.9in)

FOmm (2.75in)
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811 Signage

Entrance Signs

Entrance signs are white with a Silver Blue band underneath.
The GKM logotype appears in White on the Silver Blue band.

All repraductions of the GKM logotype must be made from
original master artwork and must not be altered in any waw.

All text must be in Univers 85 bold or Univers 45 light.
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Facility Name
Line two

External road sign

Facility Name
Line two

2 Direction one
& Dirsction two

Location directional sign

& Conference Rocm
@ Training Room

2 Purchasing

& Finance

Internal directional sign
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910 Questions

This document sets out the key elements of the GKM brand and
hiow they should be used. If you have further gquestions around
design or production in relation to branding, please contact the
relevant person below from wour division or email

BrandExpert@gkn.com

GKM Aerospace

Daniel Kendrick
Daniel Kendrick{@gkn.com

GKN Driveline

Lori Petrelecan
LoriPetrelecan{@gkndriveline.com

GKN Powder Metallurgy

Susanne Huetter
Susanne Huetterf@gknsintermetals.com
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GKN Off-Highway Powertrain

Michasl Harant
Michael Harant{@gkn.com

GKN Wheels & Structures

Sali Morris
Sali.Morris@akn.com

Other businesses

Hazel Merrick-Miller
Hazel Merrick-Miller[@gkn.com




