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Logo JACOBS LOGO

The Jacobs logo is the most prominent 
representation of our company, our 
people and our brand. We believe in the 
power of simplicity, so it only shows up 
in black and white.

•	 Think consistency, clarity and legibility.
•	 Black and white reflects our strength 

and simplicity.
•	 Official art files are tools to help you — 

no need to modify them.
•	 Clear space and minimum-size 

requirements ensure our logo has the 
prominence it needs.

•	 Scale proportionately so the logo is 
never skewed.

•	 Place the logo as outlined in the 
following pages.

Usage
The logo alone as well as locked up 
to our tagline should be used as the 
primary expressions of our brand. 
Consistency and clarity are always the 
priority because they represent how we 
show up for our people, our clients, our 
communities and our shareholders.

Visual identity    |				Logo

LOGO LOCKUP LOGO ONLY

Download the files:
Go to Brand Files↓

2

CONTENTS
WHAT WE CAN DO	 3
HAPPY PEOPLE WE WORK WITH	 4
BRANDING INSPIRATION	 5
Pin Badge ; Lanyard ; Name tags 

MERCHANDISE INSPIRATION	 6
Table favours; Plantable pencils; Awards / trophies

NOTEPADS & PENS	 7
Recycled Notepad & Pen; Wheat Trim Pen 

MERCHANDISE	 8
Lanyards; 60230; Printed Aluminium Badge; 69381; Seeded Paper 
Lanyard Hanger; 60245

MERCHANDISE	 9
Mugs; A5 Notepad; Water Bottles; Eco Bag; Keyring; Bag

FLOWING TABLECLOTH	 10
PULL-UPS 1	 11
PULL-UPS 2	 12
PULL-UPS 3	 13

PULL-UPS 4	 14
PULL-UPS 5	 15
PULL-UPS 6	 16
PULL-UPS 7	 17
PULL-UPS 8	 18
PULL-UPS 9	 19
SUSTAINABLE POP-UP BANNERS	 20
CUSTOM SIGNAGE	 21
DRY-WIPE MAGNETIC BOARDS	 22
GRADUATE CERTIFICATES	 23
FABRIC STAND INSPIRATION	 24
FABRIC STAND INSPIRATION	 25
MICROSITE INSPIRATION	 26
DIGITAL INTERACTIVITY	 27



33→	Back	to	Contents

Logo JACOBS LOGO

The Jacobs logo is the most prominent 
representation of our company, our 
people and our brand. We believe in the 
power of simplicity, so it only shows up 
in black and white.

•	 Think consistency, clarity and legibility.
•	 Black and white reflects our strength 

and simplicity.
•	 Official art files are tools to help you — 

no need to modify them.
•	 Clear space and minimum-size 

requirements ensure our logo has the 
prominence it needs.

•	 Scale proportionately so the logo is 
never skewed.

•	 Place the logo as outlined in the 
following pages.

Usage
The logo alone as well as locked up 
to our tagline should be used as the 
primary expressions of our brand. 
Consistency and clarity are always the 
priority because they represent how we 
show up for our people, our clients, our 
communities and our shareholders.

Visual identity    |				Logo

LOGO LOCKUP LOGO ONLY

Download the files:
Go to Brand Files↓

3

WORKING WITH JACOBS
WHAT WE CAN DO

PROVIDING SMILES, CREATIVE, DIGITAL, PRINT, MERCHANDISE & EVENTS
Our services:

•	 Project management
•	 Print management 
•	 Art direction
•	 Strategic branding
•	 Graphic design and illustration
•	 Copywriting, proofreading and editing
•	 Website and app design
•	 Social media 
•	 Photography and video production
•	 Exhibition design and management
•	 Building and vehicle graphics
•	 Subcontractor and supplier management 
•	 Procurement support
•	 Complex multi-layered projects across the UK
•	 Mailing and distribution
•	 Stock and supply (off shelf delivery)
•	 On site installations
•	 Event organisation, design, print, delivery and support

We will work with Jacobs providing consultancy and support 
on how to approach, fulfil and deliver their projects in the most 
effective way. We provide design, managed print, reactive print, 
events and digital campaigns, from project management and 
creative to production.
We produce high quality litho, digital and large format printing in-house and pride ourselves 
an going beyond what most creative and print companies consider the norm. After recent 
years exploring the cutting edge of sustainable print we have a number of unique offerings all 
available from us as a single supplier. 
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CLIENTS 
HAPPY PEOPLE WE WORK WITH

          

          

WORKING SUSTAINABLY...
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HP Latex 365 Printer 
(1.63 m / 64 in)

7 Based on a comparison of HP Latex Ink technology to competitors with leading market share as of 
December, 2013 and analysis of published MSDS/SDSs and/or internal evaluation. Performance of specific 
attributes may vary by competitor and ink technology/formulation.

8 Applicable to HP Latex Inks. UL ECOLOGO® Certification to UL 2801 demonstrates that an ink meets a range of 
multi-attribute, lifecycle based criteria related to human health and environmental considerations (see ul.com/EL).

9 HP 831 Latex Ink Cartridges, certification number 14142007, certified by the Eco Mark Office of Japan Environment 
Association.

10 Applicable to HP Latex Inks. UL GREENGUARD GOLD Certification to UL 2818 demonstrates that products are certified to 
UL’s GREENGUARD standards for low chemical emissions into indoor air during product usage. For more information, visit 
ul.com/gg or greenguard.org.

11 EPEAT registered where applicable/supported. See epeat.net for registration status by country.
12 Scratch-resistance comparison based on testing third-generation HP Latex Inks and representative hard-solvent inks. Estimates 

by HP Image Permanence Lab on a range of media. 
13 HP image permanence estimates by HP Image Permanence Lab. Outdoor display permanence tested according to SAE J2527 on a range 

of media, including HP media; in a vertical display orientation in simulated nominal outdoor display conditions for select high and low 
climates, including exposure to direct sunlight and water; performance may vary as environmental conditions change. Laminated display 
permanence using HP Clear Gloss Cast Overlaminate, GBC clear gloss 1.7 mil hot laminate, or Neschen Solvoprint Performance Clear 80 
laminate. Results may vary based on specific media performance. 

14 For best results use media options intended for double-sided printing.
15 ICC profiling with the spectrophotometer does not support uncoated textiles and backlits.
16 The color variation inside a printed job has been measured at 10-pass mode on vinyl media within this limit: maximum color difference (95% of colors)         

<= 2 dE2000. Reflective measurements on a 943 color target under CIE standard illuminant D50, and according to the standard CIEDE2000 as per CIE 
Draft Standard DS 014-6/E:2012. 5% of colors may experience variations above 2 dE2000. Backlit substrates measured in transmission mode may yield 
different results. 

17 Performance may vary depending on media—for more information, see hp.com/go/mediasolutionslocator. For best results, use textiles that do not stretch. The 
ink collector is required for porous textiles.

End-to-end sustainability—a better approach

HP Latex Technology delivers all the certifications that matter to your 
operators, your business, and the environment.7

Using water-based inks eliminates exposure to inks with 
hazard warning labels and high solvent concentrations, 
and simplifies ventilation, storage, and transportation 
requirements.

HP Latex Inks enable more differentiation—odorless 
prints go where solvent can’t.

HP is designing end-to-end sustainability into 
large-format printing. The HP Latex 365 Printer is 
EPEAT Bronze registered—a designation for reduced 
environmental impact.11

Eco Mark Certification
Number 14142007 9UL ECOLOGO8

UL GREENGUARD GOLD10

HP Latex printheads
• See fine details and smooth transitions with HP 

831 Latex Printheads providing 1200 dpi native 
resolution

• Keep day-one image quality by replacing the 
printheads yourself in a few minutes, without a 
service call

HP Latex Optimizer
• Achieve high image quality at high productivity
• Interacts with HP Latex Inks to rapidly immobilize 

pigments on the surface of the print

High-efficiency curing
• Prints are completely cured and dry inside the 

printer, and ready for immediate finishing and 
delivery

Easy maintenance and operation
• Accessible print zone with large window and lights
• Enjoy low-maintenance printing with automatic 

drop detection and nozzle replacement

HP Latex Inks
• Scratch resistance comparable to hard-solvent inks on SAV 

and PVC banner—you can consider unlaminated use for 
short-term signage12

• Outdoor durability up to 5 years laminated, 3 years
unlaminated13

HP Optical Media Advance Sensor (OMAS)
• Precise and accurate motion control of media 

advance between print swaths
• Controls registration automatically including 

double-sided prints with automated registration 
across sides14
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delivery

Easy maintenance and operation
• Accessible print zone with large window and lights
• Enjoy low-maintenance printing with automatic 

drop detection and nozzle replacement

HP Latex Inks
• Scratch resistance comparable to hard-solvent inks on SAV 

and PVC banner—you can consider unlaminated use for 
short-term signage12

• Outdoor durability up to 5 years laminated, 3 years
unlaminated13

HP Optical Media Advance Sensor (OMAS)
• Precise and accurate motion control of media 

advance between print swaths
• Controls registration automatically including 

double-sided prints with automated registration 
across sides14
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following pages.
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communities and our shareholders.
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Download the files:
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5 Please note images are for illustrative purposes only and not neccesarily representative of the final product

SUSTAINABLE
BRANDING INSPIRATION
•	 Pin Badge 

metal/wood pin badge featuring the 
BeyondZero logo.  
This could be fixed onto cardboard 
backing that has company 
information and branding. 

•	 Lanyard 
Sustainable fabric materials are 
available as well as traditional 
options.

•	 Name tags 
name tags featuring name, logo and 
QR code. To be printed on seeded 
paper. 
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SUSTAINABLE
MERCHANDISE INSPIRATION
•	 Table favours

a number of options could be 
explored from apple peel notepads, 
sweets, computer mice and chargers 
(made of wheat), wooden chargers, 
bags and clothes made from 
recycled plastic bottles and more.

•	 Plantable pencils
once used plant them and they 
grow! Sustainable cardboard pencils 
are also available. 

•	 Awards / trophies
recognising achievements of 
individuals with awards made of 
wood, recycled glass and more.

SPROUT PRICE LIST
DISTRIBUTOR | EURO | VALID FROM FEBRUARY 2019
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Recycled Notepad & Pen
Various colours

67658

We cannot accept liability for errors, however caused, which are evident in the proof and not indicated by you at this stage. You are liable for all relevant costs incurred in correcting such 
mistakes once the proof has been approved. Please note: Your order will not go into production until this proof is approved in writing. This product may have more than one print area, please 
check to ensure the print position is correct as mistakes cannot be recti�ed once the goods have been printed. Due to the restrictions and constraints of printing, we can only use ‘coated’ ink, 
therefore your pantone reference will need to be a ‘C’ code. Please double check the pantone colour against a coated pantone book before approving the artwork. The colour and texture of a 
product can also have an e�ect on the �nal print colour.

Artwork Approval

Any special print requirements must be advised at approval stage, however a new visual may have to be done and approved which may a�ect the lead time. We may at times advise you of our 
concerns with regard to the print or print colour on the pdf proof - if approval is given this is unfortunately at your own risk. If a photograph is required of the item this may be chargeable and 
this is quite often done on day of despatch and could delay your order if approval isn’t received immediately.

To proceed, please reply back to sender clearly stating that the proof is approved

The dashed line is to demonstrate print area and will not appear on your printed item

We stock this item in the following colours

Your Ref:
Our Ref:

Product Code: QS0253
Product Colour: GREEN 

Quantity:
Version: 1

PRINTING CONCERNS: 

PRODUCT NOTES: DUE TO THE NATURE OF THE PRODUCT THE PRINT POSITION 
MAY VARY BY 2 - 3 MM 

ARTWORK SCALE 50%

PANTONE REFERENCE(S)
Colour 1
Colour 2
Colour 3

RINT WILL 
DISCOLOUR

ACTUAL ARTWORK SIZE: 

We cannot accept liability for errors, however caused, which are evident in the proof and not indicated by you at this stage. You are liable for all relevant costs incurred in correcting such 
mistakes once the proof has been approved. Please note: Your order will not go into production until this proof is approved in writing. This product may have more than one print area, please 
check to ensure the print position is correct as mistakes cannot be recti�ed once the goods have been printed. Due to the restrictions and constraints of printing, we can only use ‘coated’ ink, 
therefore your pantone reference will need to be a ‘C’ code. Please double check the pantone colour against a coated pantone book before approving the artwork. The colour and texture of a 
product can also have an e�ect on the �nal print colour.

Artwork Approval

Any special print requirements must be advised at approval stage, however a new visual may have to be done and approved which may a�ect the lead time. We may at times advise you of our 
concerns with regard to the print or print colour on the pdf proof - if approval is given this is unfortunately at your own risk. If a photograph is required of the item this may be chargeable and 
this is quite often done on day of despatch and could delay your order if approval isn’t received immediately.

To proceed, please reply back to sender clearly stating that the proof is approved

The dashed line is to demonstrate print area and will not appear on your printed item

We stock this item in the following colours

Your Ref:
Our Ref:

Product Code: QS0253
Product Colour: GREEN 

Quantity:
Version: 1

PRINTING CONCERNS: 

PRODUCT NOTES: DUE TO THE NATURE OF THE PRODUCT THE PRINT POSITION 
MAY VARY BY 2 - 3 MM 

ARTWORK SCALE 50%

PANTONE REFERENCE(S)
Colour 1
Colour 2
Colour 3

RINT WILL 
DISCOLOUR

ACTUAL ARTWORK SIZE: 

Wheat Trim Pen 
various colours

68457

NOTEPADS & PENS
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The Jacobs logo is the most prominent 
representation of our company, our 
people and our brand. We believe in the 
power of simplicity, so it only shows up 
in black and white.

•	 Think consistency, clarity and legibility.
•	 Black and white reflects our strength 

and simplicity.
•	 Official art files are tools to help you — 

no need to modify them.
•	 Clear space and minimum-size 

requirements ensure our logo has the 
prominence it needs.

•	 Scale proportionately so the logo is 
never skewed.

•	 Place the logo as outlined in the 
following pages.

Usage
The logo alone as well as locked up 
to our tagline should be used as the 
primary expressions of our brand. 
Consistency and clarity are always the 
priority because they represent how we 
show up for our people, our clients, our 
communities and our shareholders.
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MERCHANDISE
Artwork at 50% scale:

Sustainably-sourced and fully biodegradable, these flat 
personalised lanyards are produced from bamboo to create 
an environmentally-friendly advertising tool. Branded lanyards 
are ideal for id badges, sports events, music festivals, trade 
fairs and all promotional events. Bamboo lanyards are 
available in off-white or dyed for an additional cost. Can be 
screen printed with up to 4 spot colours on one or both sides.

Page 1 of 2

Date: 12/09/22

Product Code:
Customer Ref: 10894

Customisation: Screen print

Artwork Version: E

Please note that this visual is representative only of the effect that can be achieved. An accurate proof of artwork is shown on the subsequent page(s).

BL20

Lanyards
60230

Printed Aluminium Badge
69381

Seeded Paper Lanyard Hanger
60245
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MERCHANDISE

Colours Product Colour

Front Back

Wooden Executive Keyring
40 mm * 40 mm
Branding Method: Laser Engrave

Natural
33 mm * 11.5 mm

It is the clients responsibility to check the above artwork has been 
produced correctly by our factory to suit the manufacturing process.
Whilst every effort has been made to copy the artwork provided, certain 
pantones have a tolerance of -10% +10% colour variation.
Please note colours can vary from monitor so always check the pantone.
Any correction/amendments after Moulds/Screens have been created will 
result in a new Mould/Screen being required and charged
By signing off acceptance you have agreed to proceed and such no 
errors or omissions can be accepted or highlighted once the goods have 
been delivered.

Please note small texts may fill and become illegible

Logo Size
Laser Engrave

A5 Notepad

Bag
67425

Colours Product Colour

Front Back

Wooden Executive Keyring
40 mm * 40 mm
Branding Method: Laser Engrave

Natural
33 mm * 11.5 mm

It is the clients responsibility to check the above artwork has been 
produced correctly by our factory to suit the manufacturing process.
Whilst every effort has been made to copy the artwork provided, certain 
pantones have a tolerance of -10% +10% colour variation.
Please note colours can vary from monitor so always check the pantone.
Any correction/amendments after Moulds/Screens have been created will 
result in a new Mould/Screen being required and charged
By signing off acceptance you have agreed to proceed and such no 
errors or omissions can be accepted or highlighted once the goods have 
been delivered.

Please note small texts may fill and become illegible

Logo Size
Laser Engrave

Eco Bag
67657

Water Bottles

Mugs

Keyring
65654
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The Jacobs logo is the most prominent 
representation of our company, our 
people and our brand. We believe in the 
power of simplicity, so it only shows up 
in black and white.

•	 Think consistency, clarity and legibility.
•	 Black and white reflects our strength 
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no need to modify them.
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FLOWING TABLECLOTH

Please note image is for illustrative purposes only and not neccesarily representative of the final product
TABLE TOP

69179
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PULL-UPS 1

Our Purpose is to keep our 
people, and everyone our 
work touches, healthy, safe 
and well. Our BeyondZero 
Culture of Caring drives 
our vision that puts people 
at the core of: 

•	Everything	we	do
•	Everything	we	touch
•	Every	decision	we	make

This vision extends 
beyond the here and 
now to safeguard future 
generations of our people 
and our planet. This is 
BeyondZero.

midrange800x2150m_rev.02.indd   1midrange800x2150m_rev.02.indd   1 9/22/2022   3:29:59 PM9/22/2022   3:29:59 PM

Work	must	be	healthy,	
safe and secure for our 
people and our planet. We 
go beyond our work place 
and into our daily lives, 
thus creating a safer and 
healthier future for our 
families	and	communities.	
This is BeyondZero.

midrange800x2150m_rev.02.indd   2midrange800x2150m_rev.02.indd   2 9/22/2022   3:30:00 PM9/22/2022   3:30:00 PM

Work	must	be	healthy,	safe	
and secure for our people and 
our planet. We go beyond our 
work place and into our daily 
lives, thus creating a safer 
and healthier future for our 
families	and	communities.	
This is BeyondZero.

midrange800x2150m_rev.02.indd   3midrange800x2150m_rev.02.indd   3 9/22/2022   3:30:00 PM9/22/2022   3:30:00 PM

1A 1B 1C

60244
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PULL-UPS 2

www.jacobs.com

Follow us @JacobsConnects

To create a more connected, 
sustainable world.

We do things right.
We challenge the accepted.
We aim higher.
We live inclusion.

www.jacobs.com

Follow us @JacobsConnects

To create a more connected, 
sustainable world.

We do things right.
We challenge the accepted.
We aim higher.
We live inclusion.

www.jacobs.com

Follow us @JacobsConnects

To create a more connected, 
sustainable world.

We do things right.
We challenge the accepted.
We aim higher.
We live inclusion.
www.jacobs.com

Follow us @JacobsConnects

To create a more connected, 
sustainable world.

We do things right.
We challenge the accepted.
We aim higher.
We live inclusion.

www.jacobs.com

Follow us @JacobsConnects

We make the world 
smarter, more connected 
and more sustainable.

The world needs innovators 
and problem solvers who  
turn challenges into greater 
opportunities. 

Together, we’re pushing the 
limits of what’s possible.

www.jacobs.com

Follow us @JacobsConnects

We make the world 
smarter, more connected 
and more sustainable.

The world needs innovators 
and problem solvers who  
turn challenges into greater 
opportunities. 

Together, we’re pushing the 
limits of what’s possible.

www.jacobs.com

Follow us @JacobsConnects

www.jacobs.com

Follow us @JacobsConnects

www.jacobs.com

Follow us @JacobsConnectswww.jacobs.com

Follow us @JacobsConnects

To create a more connected, 
sustainable world.

We do things right.
We challenge the accepted.
We aim higher.
We live inclusion.

www.jacobs.com

Follow us @JacobsConnectswww.jacobs.com

Follow us @JacobsConnects

To create a more connected, 
sustainable world.

We do things right.
We challenge the accepted.
We aim higher.
We live inclusion.

2A 2B 
70877

2C 2D 2E 2F

60847
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PULL-UPS 3

www.jacobs.com

Follow us @JacobsConnects

We’re reimagining 
approaches to create and 
sustain well-functioning, 
thriving and resilient 
health systems.

www.jacobs.com

Follow us @JacobsConnects

We’re reimagining 
approaches to create and 
sustain well-functioning, 
thriving and resilient 
health systems.

www.jacobs.com

Follow us @JacobsConnects

We’re reimagining 
approaches to create and 
sustain well-functioning, 
thriving and resilient 
health systems.

We’re helping to deliver 
project outcomes that benefit 
our communities and cities, 
finding ways to improve 
social equity and quality of 
life, and support net zero.

www.jacobs.com

Follow us @JacobsConnects

We’re helping to deliver 
project outcomes that benefit 
our communities and cities, 
finding ways to improve 
social equity and quality of 
life, and support net zero.

www.jacobs.com

Follow us @JacobsConnects

We’re helping to deliver 
project outcomes that benefit 
our communities and cities, 
finding ways to improve 
social equity and quality of 
life, and support net zero.

www.jacobs.com

Follow us @JacobsConnects

We’re helping to deliver 
project outcomes that benefit 
our communities and cities, 
finding ways to improve 
social equity and quality of 
life, and support net zero.

www.jacobs.com

Follow us @JacobsConnects

3A
(3B WAS IDENTICAL TO 3A)

3C 3D

61025
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PULL-UPS 4

www.jacobs.com

Follow us @JacobsConnects

Digital OneWater Solutions  
for the Water Sector

AI-powered Condition Assessment and Guidance Cloud-
Solution to cost-effectively manage sewer collection 
system infrastructure.

An intelligent digital solution that collects live data and 
improves wastewater network performance using smart 
sensors and AI-powered predictive analytics to reduce risk 
and make a positive societal and environmental impact.

Argon was created to help utilities overcome challenges 
by enhancing their ability to process and prioritize vast 
collections of condition data.

An industry-leading software platform which enables 
engineers and scientists to deliver faster and more  
accurate results by simplifying the modeling of river,  
surface water, and urban drainage systems.

Enables realistic digital twin simulation for enhanced in-depth 
analysis for improved system design, optimized operations 
performance and reduced capital and operating costs.

A powerful blending of Jacobs’ water subject matter 
expertise in operations, design and data science, with 
Palantir’s Foundry platform and user interface.

Intelligent O&M

4C

69178

4D

69983

Providing solutions  
for the world’s  
changing waterways. 

www.jacobs.com

Follow us @JacobsConnects

We tackle the world’s  
toughest challenges. 

4A

64323
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de5ign
Designing a Sustainable Future for

People and the Environment

Be curious, plan
and innovate

Select the best option
for the people and the

environment

Identify, assess
and mitigate
design risks

Record, learn from 
and share your 

experience

Communicate,
coordinate and

collaborate1 2 3 4 5

4B
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PULL-UPS 5

THE PROJECT 
DELIVERY PARTNER

We are the Delivery Partner 
who provides streamlined 
access to value adding, 

intelligent Project Delivery 
and Operational Delivery 

solutions for the MOD 
and UK Armed Forces

Our Vision for 2026 is to 
be the Delivery Partner 
of choice for all MOD 
organisations seeking 
Project Delivery solutions   

THE PROJECT 
DELIVERY PARTNER

Project Controls

Risk Management
Cost Estimating
Cost Modelling

Cost Control Management
Planning & Scheduling

Operational Delivery

Technical Through Life Support
Operational Support Solutions
Supply Chain Management

Logistic Services
Modelling & Analysis

Specialist Capabilities

Advisory Services
Net Zero Solutions

Global Expertise & Best Practice
Digital Tools & Systems

Leadership Coaching Mentoring
Business Change Management

Management Information Strategy
Project Recovery

Project Management

Developing Business Cases
Project & Portfolio Management

Acquisition Strategy
Change Management

Performance Management

THE PROJECT 
DELIVERY PARTNER

THE PROJECT 
DELIVERY PARTNER

Supply Chain

THE PROJECT 
DELIVERY PARTNER

© Contains public sector information licensed under the Open Government Licence v3.0.

THE PROJECT 
DELIVERY PARTNER
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Logo JACOBS LOGO

The Jacobs logo is the most prominent 
representation of our company, our 
people and our brand. We believe in the 
power of simplicity, so it only shows up 
in black and white.

•	 Think consistency, clarity and legibility.
•	 Black and white reflects our strength 

and simplicity.
•	 Official art files are tools to help you — 

no need to modify them.
•	 Clear space and minimum-size 

requirements ensure our logo has the 
prominence it needs.

•	 Scale proportionately so the logo is 
never skewed.

•	 Place the logo as outlined in the 
following pages.

Usage
The logo alone as well as locked up 
to our tagline should be used as the 
primary expressions of our brand. 
Consistency and clarity are always the 
priority because they represent how we 
show up for our people, our clients, our 
communities and our shareholders.

Visual identity    |				Logo

LOGO LOCKUP LOGO ONLY

Download the files:
Go to Brand Files↓

16 Please note images are for illustrative purposes only and not neccesarily representative of the final product

PULL-UPS 6

Change the world?

Challenge 
accepted.

Change the world?

Challenge 
accepted.

6A 6B 6C
(NOTE 5E SAYS ‘JACOBS’  
UNDER SUPPLY CHAIN )

72364
73620

THE PROJECT 
DELIVERY PARTNER

Supply Chain
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Logo JACOBS LOGO

The Jacobs logo is the most prominent 
representation of our company, our 
people and our brand. We believe in the 
power of simplicity, so it only shows up 
in black and white.

•	 Think consistency, clarity and legibility.
•	 Black and white reflects our strength 

and simplicity.
•	 Official art files are tools to help you — 

no need to modify them.
•	 Clear space and minimum-size 

requirements ensure our logo has the 
prominence it needs.

•	 Scale proportionately so the logo is 
never skewed.

•	 Place the logo as outlined in the 
following pages.

Usage
The logo alone as well as locked up 
to our tagline should be used as the 
primary expressions of our brand. 
Consistency and clarity are always the 
priority because they represent how we 
show up for our people, our clients, our 
communities and our shareholders.

Visual identity    |				Logo

LOGO LOCKUP LOGO ONLY

Download the files:
Go to Brand Files↓

17 Please note images are for illustrative purposes only and not neccesarily representative of the final product

PULL-UPS 7

Challenging today.
Reinventing tomorrow.

Working with nature
to secure our future

Challenging 
today.
Reinventing 
tomorrow.

8A
NATURE

8B OPTION REMOVED

8C
HS2 TUNNEL OPT #1

8D
HS2 TUNNEL OPT #2

76281
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Logo JACOBS LOGO

The Jacobs logo is the most prominent 
representation of our company, our 
people and our brand. We believe in the 
power of simplicity, so it only shows up 
in black and white.

•	 Think consistency, clarity and legibility.
•	 Black and white reflects our strength 

and simplicity.
•	 Official art files are tools to help you — 

no need to modify them.
•	 Clear space and minimum-size 

requirements ensure our logo has the 
prominence it needs.

•	 Scale proportionately so the logo is 
never skewed.

•	 Place the logo as outlined in the 
following pages.

Usage
The logo alone as well as locked up 
to our tagline should be used as the 
primary expressions of our brand. 
Consistency and clarity are always the 
priority because they represent how we 
show up for our people, our clients, our 
communities and our shareholders.

Visual identity    |				Logo

LOGO LOCKUP LOGO ONLY

Download the files:
Go to Brand Files↓

18 Please note images are for illustrative purposes only and not neccesarily representative of the final product

At Jacobs, we make 
the world smarter, 
more connected and 
more sustainable. 

www.jacobs.com

9A
ICE

PULL-UPS 8
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Logo JACOBS LOGO

The Jacobs logo is the most prominent 
representation of our company, our 
people and our brand. We believe in the 
power of simplicity, so it only shows up 
in black and white.

•	 Think consistency, clarity and legibility.
•	 Black and white reflects our strength 

and simplicity.
•	 Official art files are tools to help you — 

no need to modify them.
•	 Clear space and minimum-size 

requirements ensure our logo has the 
prominence it needs.

•	 Scale proportionately so the logo is 
never skewed.

•	 Place the logo as outlined in the 
following pages.

Usage
The logo alone as well as locked up 
to our tagline should be used as the 
primary expressions of our brand. 
Consistency and clarity are always the 
priority because they represent how we 
show up for our people, our clients, our 
communities and our shareholders.

Visual identity    |				Logo

LOGO LOCKUP LOGO ONLY

Download the files:
Go to Brand Files↓

19 Please note images are for illustrative purposes only and not neccesarily representative of the final product

www.jacobs.com

Together, we can 
create a more 
connected, 
sustainable world.

www.jacobs.com

10A
CAREERS NETWORK

10B 10C
WOMENS NETWORK

www.jacobs.com

76658

PULL-UPS 9
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Logo JACOBS LOGO

The Jacobs logo is the most prominent 
representation of our company, our 
people and our brand. We believe in the 
power of simplicity, so it only shows up 
in black and white.

•	 Think consistency, clarity and legibility.
•	 Black and white reflects our strength 

and simplicity.
•	 Official art files are tools to help you — 

no need to modify them.
•	 Clear space and minimum-size 

requirements ensure our logo has the 
prominence it needs.

•	 Scale proportionately so the logo is 
never skewed.

•	 Place the logo as outlined in the 
following pages.

Usage
The logo alone as well as locked up 
to our tagline should be used as the 
primary expressions of our brand. 
Consistency and clarity are always the 
priority because they represent how we 
show up for our people, our clients, our 
communities and our shareholders.

Visual identity    |				Logo

LOGO LOCKUP LOGO ONLY

Download the files:
Go to Brand Files↓
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SUSTAINABLE POP-UP BANNERS

•	 Pop up banners
we can provide a number of sustainable materials: fabric, cardboard and PVC free vinyl with wooden mechanisms.

04
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Logo JACOBS LOGO

The Jacobs logo is the most prominent 
representation of our company, our 
people and our brand. We believe in the 
power of simplicity, so it only shows up 
in black and white.

•	 Think consistency, clarity and legibility.
•	 Black and white reflects our strength 

and simplicity.
•	 Official art files are tools to help you — 

no need to modify them.
•	 Clear space and minimum-size 

requirements ensure our logo has the 
prominence it needs.

•	 Scale proportionately so the logo is 
never skewed.

•	 Place the logo as outlined in the 
following pages.

Usage
The logo alone as well as locked up 
to our tagline should be used as the 
primary expressions of our brand. 
Consistency and clarity are always the 
priority because they represent how we 
show up for our people, our clients, our 
communities and our shareholders.

Visual identity    |				Logo

LOGO LOCKUP LOGO ONLY

Download the files:
Go to Brand Files↓

21 Please note images are for illustrative purposes only and not neccesarily representative of the final product

No smoking

High visibility clothing 
must be worn

Protective footwear 
must be worn

CAUTION Open pit

WARNING 
Flammable materials

MY ZERO CODE

LOOKING OU T  FO R  M E ,  YO U A N D EVERYONE

READY TO WORK

ST
AY

 A
LE

RT

KITTED OUT

STICK TO THE PLAN

If in
doubt

SHOUT
OUT!

No smoking
No parking in front of workshop access

CAUTION Open pit

CAUTION Vehicles reversing

No unauthorised persons  
beyond this point

Protective footwear must be worn

High visibility clothing must be worn

WARNING Flammable materials

MY ZERO CODE

LOOKING OU T  FO R  M E ,  YO U A N D EVERYONE

READY TO WORK

ST
AY

 A
LE

RT

KITTED OUT

STICK TO THE PLAN

If in
doubt

SHOUT
OUT!

Pytchley Workshop
Site Safety Starts Here

DANGER
Moving Vehicles

CAUTION
Open Pit

First aid station 
and eye wash

 Health and Safety Law

What you need to know

What employers 
must do

1 Decide what could harm people 
and take precautions to stop it 
happening. This is called a risk 
assessment. Explain how risks 
will be controlled, in a way you 
can understand.

2 Let you know who is responsible 
for making this happen.

3 Involve you and your health and 
safety representatives in deciding 
what could harm you in your job 
and in taking precautions.

4 Give you the health and safety 
training you need to do your  
job, free.

5 Provide you with any suitable 
equipment and protective clothing 
you need, free and ensure it is 
properly looked after.

6 Provide you with toilets, washing 
facilities and drinking water.

7 Provide adequate first aid 
facilities. 

8 Report injuries, diseases and 
dangerous occurrences at work  
to the Incident Contact Centre:

 0845 300 99 23

9 Have insurance covering liability 
for injury or disease caused to 
employees by their work. Display 
a copy of the current certificate 
of insurance where you can easily 
read it or access it electronically. 

10  Work together with any  
 other employers or contractors 

sharing the workplace, or 
providing employees (such as 
agency workers), so that everyone’s 
health and safety is protected.

What workers 
must do

1 Use any work items your 
employer has given you, as  
you have been trained to do.

2 Take reasonable care of your  
own health and safety and  
other people’s.

3 Co-operate with your employer 
on health and safety.

4 Tell someone (your employer, 
or the person responsible for 
health and safety) if you think 
something is wrong, and the 
work or protective measures are 
giving rise to serious health and 
safety risks.

If there’s a 
problem

1 Talk to your employer or 
supervisor. If you are not 
satisfied, you can contact HSE 
or your local council.

2 Call HSE’s Infoline to get 
information about health and 
safety in confidence. Infoline can 
also tell you how to contact the 
enforcing authority for health 
and safety in your workplace and 
your local Employment Medical 
Advisory Service: 

 0845 345 0055

3 If you are worried about your 
employer, you can speak to 
us confidentially and without 
giving your name.

4 Look at HSE’s website for  
further advice:

 www.hse.gov.uk

©Crown copyright 2008   Published by the Health and Safety Executive on 100% 
environmentally friendly materials.   This poster is available as a leaflet in alternative 
languages and formats. The hologram opposite marks this as a genuine HSE product. 
ISBN 1234567890    XX/XX   Price £7.50 (including VAT) 

All workers have a right to work in places where risks to their health and safety are properly 
controlled. Health and safety is about preventing people getting hurt at work or becoming ill 
through work. Your employer is responsible for health and safety, but workers must play a part.

Other health and safety contacts:

Fire safety
You can get advice on general fire 
precautions etc from the Fire Brigade 
or your fire officer.

Employment rights
You can find out more about your 
employment rights on the Directgov 
website at:

www.direct.gov.uk

Your health and safety representatives:

10  Work together with any other 
employers or contractors sharing 
the workplace, or providing 
employees (such as agency 
workers), so that everyone’s health 
and safety is protected.

HSE/08/69  Annex 2

CUSTOM SIGNAGE

A/62702

“Bus Stop” Signs
Custom graphics 
available
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Logo JACOBS LOGO

The Jacobs logo is the most prominent 
representation of our company, our 
people and our brand. We believe in the 
power of simplicity, so it only shows up 
in black and white.

•	 Think consistency, clarity and legibility.
•	 Black and white reflects our strength 

and simplicity.
•	 Official art files are tools to help you — 

no need to modify them.
•	 Clear space and minimum-size 

requirements ensure our logo has the 
prominence it needs.

•	 Scale proportionately so the logo is 
never skewed.

•	 Place the logo as outlined in the 
following pages.

Usage
The logo alone as well as locked up 
to our tagline should be used as the 
primary expressions of our brand. 
Consistency and clarity are always the 
priority because they represent how we 
show up for our people, our clients, our 
communities and our shareholders.

Visual identity    |				Logo

LOGO LOCKUP LOGO ONLY

Download the files:
Go to Brand Files↓

22 Please note images are for illustrative purposes only and not neccesarily representative of the final product
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Thank you for reporting your safety concerns and close calls.  
We have created a plan of action to focus on improving the things that you said were a priority.

A plan of action for your area...

You said...  
You told us that these are your key priorities…

...We did!  
The action plan for your area includes…

Ready to go Kitted out Stay alertOn plan

Ready to go Kitted out Stay alertOn plan Ready to go Kitted out Stay alertOn plan

DRY-WIPE MAGNETIC BOARDS

A/63497

A/69197
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Logo JACOBS LOGO

The Jacobs logo is the most prominent 
representation of our company, our 
people and our brand. We believe in the 
power of simplicity, so it only shows up 
in black and white.

•	 Think consistency, clarity and legibility.
•	 Black and white reflects our strength 

and simplicity.
•	 Official art files are tools to help you — 

no need to modify them.
•	 Clear space and minimum-size 

requirements ensure our logo has the 
prominence it needs.

•	 Scale proportionately so the logo is 
never skewed.

•	 Place the logo as outlined in the 
following pages.

Usage
The logo alone as well as locked up 
to our tagline should be used as the 
primary expressions of our brand. 
Consistency and clarity are always the 
priority because they represent how we 
show up for our people, our clients, our 
communities and our shareholders.

Visual identity    |				Logo

LOGO LOCKUP LOGO ONLY

Download the files:
Go to Brand Files↓

23 Please note images are for illustrative purposes only and not neccesarily representative of the final product

GRADUATE CERTIFICATES

Jacobs Graduate 
Development Programme

This is to certify that

of JACOBS UK LTD

has successfully complete the Jacobs Graduate 
Development Programme and participated in a 

celebration to mark this milestone achievement in 
their career on 25 October 2022

DONALD MORRISON
People & Places Solutions 

Senior Vice President Europe 

KAREN WIEMALT
Critical Mission Solutions 

Senior Vice President Energy, 
Security & Technology 

KAREN WIEMALT
Critical Mission Solutions 

Senior Vice President Energy,
Security & Technology 

Jacobs Apprenticeship 
Programme

This is to certify that

of JACOBS UK LTD

has successfully complete the Jacobs 
Apprenticeship Programme and participated in a 

celebration to mark this milestone achievement in 
their career on 25 October 2022 

DONALD MORRISON
People & Places Solutions 

Senior Vice President Europe 

KAREN WIEMALT
Critical Mission Solutions 

Senior Vice President Energy, 
Security & Technology 

5 October 2022 

KAREN WIEMALT
Critical Mission Solutions 

Senior Vice President Energy,
Security & Technology

Masters
in Strategic
Leadership

This is to certify that

of JACOBS

has successfully completed a Jacobs 
sponsored Masters in Strategic Leadership 
at Cranfield University and participated in 

a celebration to mark this milestone 
achievement in their career on 

25 October 2022

DONALD MORRISON
People & Places Solutions 

Senior Vice President Europe 

KAREN WIEMALT
Critical Mission Solutions 

Senior Vice President Energy, 
Security & Technology 

Executive
MBA

This is to certify that

of JACOBS UK LTD

has successfully completed a Jacobs 
sponsored Executive MBA at Cranfield 

University and participated in a 
celebration to mark this milestone 

achievement in their career on 
25 October 2022

DONALD MORRISON
People & Places Solutions 

Senior Vice President Europe 

KAREN WIEMALT
Critical Mission Solutions 

Senior Vice President Energy, 
Security & Technology 

A B C D

60860



33→	Back	to	Contents

Logo JACOBS LOGO

The Jacobs logo is the most prominent 
representation of our company, our 
people and our brand. We believe in the 
power of simplicity, so it only shows up 
in black and white.

•	 Think consistency, clarity and legibility.
•	 Black and white reflects our strength 

and simplicity.
•	 Official art files are tools to help you — 

no need to modify them.
•	 Clear space and minimum-size 

requirements ensure our logo has the 
prominence it needs.

•	 Scale proportionately so the logo is 
never skewed.

•	 Place the logo as outlined in the 
following pages.

Usage
The logo alone as well as locked up 
to our tagline should be used as the 
primary expressions of our brand. 
Consistency and clarity are always the 
priority because they represent how we 
show up for our people, our clients, our 
communities and our shareholders.

Visual identity    |				Logo

LOGO LOCKUP LOGO ONLY

Download the files:
Go to Brand Files↓

24 Please note images are for illustrative purposes only and not neccesarily representative of the final product

SUSTAINABLE
FABRIC STAND INSPIRATION

•	 A more traditional shape curved stand made of fabric
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Logo JACOBS LOGO

The Jacobs logo is the most prominent 
representation of our company, our 
people and our brand. We believe in the 
power of simplicity, so it only shows up 
in black and white.

•	 Think consistency, clarity and legibility.
•	 Black and white reflects our strength 

and simplicity.
•	 Official art files are tools to help you — 

no need to modify them.
•	 Clear space and minimum-size 

requirements ensure our logo has the 
prominence it needs.

•	 Scale proportionately so the logo is 
never skewed.

•	 Place the logo as outlined in the 
following pages.

Usage
The logo alone as well as locked up 
to our tagline should be used as the 
primary expressions of our brand. 
Consistency and clarity are always the 
priority because they represent how we 
show up for our people, our clients, our 
communities and our shareholders.

Visual identity    |				Logo

LOGO LOCKUP LOGO ONLY

Download the files:
Go to Brand Files↓
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SUSTAINABLE
FABRIC STAND INSPIRATION

A cabin in Cardiff, a beach in 
Birmingham, a ship in Salford!
Change the environment to 
suit the brand

Accessorise booths
with matching furniture

Accessorise booths
with matching seating cubes 

Introduce informal seating 
in communal areas around 
the office

Create corridors
and control traffic

Surprise! Control what is visible
and what remains hidden in large rooms

Create immerisive spaces
where people want to be

Brand communal areas 
for an impressive entrance 
to your event
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Logo JACOBS LOGO

The Jacobs logo is the most prominent 
representation of our company, our 
people and our brand. We believe in the 
power of simplicity, so it only shows up 
in black and white.

•	 Think consistency, clarity and legibility.
•	 Black and white reflects our strength 

and simplicity.
•	 Official art files are tools to help you — 

no need to modify them.
•	 Clear space and minimum-size 

requirements ensure our logo has the 
prominence it needs.

•	 Scale proportionately so the logo is 
never skewed.

•	 Place the logo as outlined in the 
following pages.

Usage
The logo alone as well as locked up 
to our tagline should be used as the 
primary expressions of our brand. 
Consistency and clarity are always the 
priority because they represent how we 
show up for our people, our clients, our 
communities and our shareholders.

Visual identity    |				Logo

LOGO LOCKUP LOGO ONLY

Download the files:
Go to Brand Files↓
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SUSTAINABLE
MICROSITE INSPIRATION
•	 Microsite and QR code for virtual 

resources. 
•	 This could be built with either 

Foleon (a platform we believe 
you already use)

•	 Optionally we could create a 
WordPress site with a bespoke 
theme for the event.
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Logo JACOBS LOGO

The Jacobs logo is the most prominent 
representation of our company, our 
people and our brand. We believe in the 
power of simplicity, so it only shows up 
in black and white.

•	 Think consistency, clarity and legibility.
•	 Black and white reflects our strength 

and simplicity.
•	 Official art files are tools to help you — 

no need to modify them.
•	 Clear space and minimum-size 

requirements ensure our logo has the 
prominence it needs.

•	 Scale proportionately so the logo is 
never skewed.

•	 Place the logo as outlined in the 
following pages.

Usage
The logo alone as well as locked up 
to our tagline should be used as the 
primary expressions of our brand. 
Consistency and clarity are always the 
priority because they represent how we 
show up for our people, our clients, our 
communities and our shareholders.

Visual identity    |				Logo

LOGO LOCKUP LOGO ONLY

Download the files:
Go to Brand Files↓

27 Please note images are for illustrative purposes only and not neccesarily representative of the final product

SUSTAINABLE
DIGITAL INTERACTIVITY
•	 Live curated Twitter 

#BeyondZero feed for 
comments, questions and 
interactive feedback extending 
beyond the event

•	 Interactive survey
•	 Activity game or challenge
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Logo JACOBS LOGO

The Jacobs logo is the most prominent 
representation of our company, our 
people and our brand. We believe in the 
power of simplicity, so it only shows up 
in black and white.

•	 Think consistency, clarity and legibility.
•	 Black and white reflects our strength 

and simplicity.
•	 Official art files are tools to help you — 

no need to modify them.
•	 Clear space and minimum-size 

requirements ensure our logo has the 
prominence it needs.

•	 Scale proportionately so the logo is 
never skewed.

•	 Place the logo as outlined in the 
following pages.

Usage
The logo alone as well as locked up 
to our tagline should be used as the 
primary expressions of our brand. 
Consistency and clarity are always the 
priority because they represent how we 
show up for our people, our clients, our 
communities and our shareholders.

Visual identity    |				Logo

LOGO LOCKUP LOGO ONLY

Download the files:
Go to Brand Files↓
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www.diguru.co.uk    +44 (0) 23 8024 0710    create@diguru.co.uk

Diguru Limited, 3-6 Avenger Close, Chandlers Ford Ind. Est. Eastleigh. SO53 4DQ

Thanks for your time ☺

Your creative partner
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